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Drink tampering for the purposes of 
drug-induced sexual assault is a highly 
unreported crime and its practise is on the rise. 
One victim of such crime, an Ontario university 
student, decided to take on the issue with the 
help of her mother and two older sisters. 

�e family undertook extensive research on the 
incidence of this so called “perfect crime” and 
found it to be wide-spread. �e victims are not 
only young women, but people of all ages and 
both sexes. 

Following their research, the four women began 
to develop a plan for a two-part approach to 
address the issue. �ey recognized that what was 
needed was first, an awareness campaign to alert 
young people and other potential victims about 
the dangers of drink tampering and second, to 
develop a potential product to help protect 
unsuspecting victims in bars and other social 
spaces from the offense. 

After contacting IRAP, the family was put in 
touch with the Design Advisory Service team. 
�e DAS audit team met with the family, 
assessed the issues and associated challenges, and 
made an introduction to Helen Kerr, ACIDO, a 
highly experienced industrial designer who has a 
special interest in design for social innovation. 

Kerr’s initial observation was that date rape 
through drink tampering was a far more complex 
criminal and social challenge than could be 
addressed in a brief design intervention. 

�e designer pointed out that the notion of a 
stick-on film as a drink cover had already been 
developed and previously introduced to the 
market by GLAD (Press’n Seal) and S.C. Johnson 
(Saran Quickcovers). 

�ese products were developed for convenience 
and spill prevention, rather than to address drink 
tampering. 

�is challenge demands a more serious strategic 
rather than tactical approach. Working with her 
internal research team, the designer was able to 
pose a set of relevant questions and articulate the 
primary objective for the DAS project: to suggest 
a strategic design approach that would focus on 
the roots of the issue and lead to possible 
sustainable strategies to minimizing future 
incidents of the crime.

Kerr’s report discussed a number of potential 
design strategies to address this systemic issue 
including:

• Educational awareness program to prevent drug 
rape

• Systematic approach to behaviour change in the 
primary target group

• Potential changes to government policy to 
address this form of personal assault

• Communicate strategies to raise awareness of 
and to de-stigmatize the issue of drug rape

• Industrial design explorations for integrating a 
deterrent device into drink ware to prevent 
tampering

�e designer’s report pointed out that the skills 
of graphic designers and industrial designers 
could be critical in developing a holistic 
campaign to communicate the threat as well as 
develop innovative deterrentfor this so-called 
perfect crime.

This challenge demands a more serious strategic rather than tactical approach. Working with her 
internal research team, the designer was able to pose a set of relevant questions and articulate the 
primary objective for the DAS project: to suggest a strategic design approach that would focus on 
the roots of the issue and lead to possible sustainable strategies to minimizing future incidents of 
the crime.

�e Design Advisory Service connects 
innovation-focused SMEs to designers. The 
program is operated by the Design Industry 
Advisory Committee and supported by 
NRC-IRAP.
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